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Tourists come in
all shapes

and Sizes
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Let them in!
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1 in 5 people have an access need, when travelling
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Accessible Tourism iIs:

- making environments, venues and services
suitable for the widest range of customers,
Including people with disabilities, seniors,

families with small children... and many more

“Tourism for All”



In Europe and around the world

With almost 100 members in more than 30 countries

In Europe, Middle East, Africa, North and South
America, Asia, Australasia — Pacific regions

More than 5000 followers in social media



ENAT: In Europe & around the world

The mission of the European Network
for Accessible Tourism (ENAT) is:

“...to make European tourism
destinations, products and services
accessible to all travellers and to L O
promote accessible tourism around the 2,5,(.*953 » el
world”. ENAT [ M= &
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Visit: www.accessibletourism.org

s ENAT

European Network for Working together to make
Accessible Tourism cessibie lor
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Accessible Tourism Market...

65 % “Seniors”

35 % Visitors with

disabilities
= All of us
Plus: ... at some time in life
- Families with small
children

- Temporary impairments



Accessible Tourism Market - Europe

138.6 million people with access needs in the EU (2011)
« 35% people with disabilities aged 15-64, and
« 65% older people, aged 65 and above

UK, France, Germany, ltaly and Spain have above 10
million people with access needs when travelling

783 million trips within the EU (2012)
Demand growth: 862 million trips per year by 2020, (+
1.2% per year).

Source: EU Study, 2015, GFK



Seniors are 65% of the Accessible Tourism Market

 1in 5 persons in Europe
are over 60

 They want to travel and
enjoy life

AL « Seniors from Europe take
” | 6 to 7 trips a year

« Most discretionary income
« More active, “youthful”
« Most overseas trips

11



Travel Companions

People with access needs travel with 1 9 companlons (on
average) N8

On average:

« People with disabllities
+ 2.2 companions

* Older people +1.6
companions




Accessible Tourism Supports Jobs and

« "Accessible tourism" generated €786 billion
gross turnover in 2012

« Supports 9 million jobs in Europe



Value of Accessible Tourism Market - England

Trips and spend

Trip groups where a member of the party has an impairment

e Accessible Tourism E]z ABN
Spend: £124 BN SPENTUNITRIPS e

WHERE A MEMBER ? NUMBER OF TRIPS
1
1

OF THE PARTY HAS 2l
AN IMPAIRMENT
* Increased by 30%

from 2009 to 2013

! i
1 (]
DAY TRIPS £9'4BN EZ_FBN DOMESTIC OVERNIGHT TRIPS

NUMBER OF TRIPS NUMBER OF TRIPS

27" 14"

Source: VisitEngland @ 14
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Accessible Tourism Market - England

* Which disabilities?

* Visitor Survey (2013)
- groups where one of the
members has a disability or
long-term health condition

Source: VisitEngland @

VisilEngland

Traveller impairment breakdown

EQ TYPES OF IMPATRMENTS REPORTED

47%

25% 4%
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Accessible Tourism Market - England

Did you know...

Trip groups where a member of the party has an impairment

¢ Stay |Ongel' Trip length and spend

Longer stay and higher spend OVERNIGHT
TRIPS

AVERAGE LENGTH OF STAY 0 Z 3 NIGHTS

« Spend more

' A s ' ) NIGHT
: ALD) 2 9 NIGHTS

AVERAGE SPEND

£100

Source: VisitEngland @ .

VisHEngland



ATTIMO Destinations

Vicenza

Culinary itineraries +




ATTIMO Marketing and Promotion alima\

Il Vicenza StYria  mmm

Engaging Local Actors and Stakeholders - The VIP strategy
V = Visitors: potential visitors to the tourism areas in Italy and Austria
| =Industry: the business owners and managers engaged in ATTIMO

P = Policy makers: the local and regional tourist boards and other authorities
responsible for tourism and transport in the ATTIMO areas

Branding Guidelines

Examples of Itineraries: 1/2 day and 1 day tours

Pantou — the Accessible Tourism Directory + global marketing
Social media, bloggers, visitors’ feedback

http://www.attimo-tourism.eu/documents/

- Co-turded by COSME - Programme for 1he Competitiveness of Erterprises and SMEs 2004 - 2000
OS5 TOUR 2015-3-04-1 - Progect rember 579589



ATTIMO Business Toolkit for SMEs atiiio\

»The building blocks: - How to position your business put the
itineraries together, the building blocks, business engagement,
producing accessibility guides, staff training, etc.

»The “Unique Selling/Experience Proposition”, with suggested
culinary and religious itineraries and the Journey Planner

»Marketing Tools:
» How to present accessibility information on your website
» Link to ATTIMO and Pantou.org
» Feedback from visitors — sharing experiences

- Co-lurded by COSME - Programme for 1he Competitiveneis of Ererprses and SMEs 2014 - 2000
COS TOUR 2015-3-04-1 - Progect ramber S79589



ATTIMO Exploitation Toolkit atio\

e ¥ Www.pantou.org b‘é’ ; E_Ni\T

Accesatee T msw

i M\%)Ou Promoting Accessible Tourism in Europe

= Suppliers Visitors Map View Pross & Media Blog User guides About Contact Log In

The European Accessible Tourism
Directory

‘ Suppliers: Register Now! ’

Search for accessible services

20 Castag ner rierprises and SMEs 2014 . 2020
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ATTIMO

Castagnero, 5/10/20:

accessible & intermodal

The European Accessible Tourism
Directory

| Suppliers: Registor Now!

Search ror sccessivie services

AGINurinme Fasimet Vine

Barbarymm Chasrs b Cantmgrears Chasrts

twitter

— YISET

Fovnots - & Competitveneis of Ererpres and SMEs 20714
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Fromoting Accessible Tourism in EUrope cesible & intermodal

Buppian Vistors Map Vs Prows & Madis Bing Uiwar guidss P Cortact Log in

Brunello Distillery
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Brunello Distillery
Monlegaida, Mty

Visltor Types

Service descriplion ks Wi Lkl W
Praspis i ey b
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Brunello Distillery
Montegalda, ltaly

Service description:

Guided visits of the oldes! arfisan distflery still in business, and tasting of various
distillales.

Featured in the Attimo accessible tounsm itinerary Vicenze, at hipiwwwoaltimo-
toursm_eufculinary-tinerary-vicenzal

Websila:

hittp:fwevwr, brunadio. it

Address:

Via Rol 51, Montegaida, Vicenza, italy
Postcoda:

6047

Telephone:
+3B04A4TITIN3
Email:
giovannsibrunelio.i

Visitor Types

People with mobor impairments

People who use a wheslchair

People of vary large or small staturs

Feopla whio are deaf or have haaring iImpairmeants

People wih leaming difficelbes, autism, other cognifive and developmental
impairments

People with aliergy or asthma or requiring special dists

FPeopla whi are frall, lacking in strength or stamins

People who use any kind of lechnical essistive devices

Pacpla with service animals

Services Information

3 Paniou Access Slatement

ngraphical Area:

n Follirad s on Faonbiook n Fallor vt i T s q Follcey us on Googpes m Frllira ies G Linkadin m Lisdirm enar s Tirsd
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-

Tommcdlne  Privory Polcy  Copyright | Conteet Us

| 2004 020



an{‘ou The European Accassibia Tourism Directory nitp-Spantou ong

Pantou Access Statement for Suppliers of Accessible Services

This Access Staternent has beon produced for Panfow, based on guidance from
the Europoan Network for Accessible Tourism - ENAT. It aims o give an accurale
description of the accessbilty of facilities and services that are offered to
guestsivisitors, Please contact us if you need further information about our
BOIVICeS.

Access Statement for: DISTILLERIA BRUNELLO
Section 1. General Information

1.1 Name, address and contact details
Distieria Brunclio

Address: via Roi 51, 36047 Montegeida (V)
Telephone: +30 0444 737253

Email: glovanni@brunelio it

Website: waw.brunedo it

12 General description of our services
Guided visits of the cldest artisan distillory st in business, and tasting of varicus
dsstiates.

1.3 Who we cater for *
Weo can provide accessiie sorvices for
[ People with motor imparments
[§) People who use a wheelchair
[ People of very large or small stature
[) People who are ceaf or have hearing impairments
@ Pocplo wah learing difficues, autism, other cognave and cevelopmontal
mpaiments
[ Poople with allergy or asthma
[ Poople who are frail, lacking in strongth or stamina
(5] People who use any kind of technical assistive devices
_[E] People with assistance dogs / quide dogs

14 Our access and customer servico policies
1.5 Wheve to find our information

i of Erterprmes and SMER 20714
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ATTIMO...

...the path to the accessible tourism market for
sustainable and accessible businesses and
destinations

- Co-turded by COSME - Programme for 1he Competitiveness of Erterprises and SMEs 2004 - 2000
COS TOUR 2015-3-04-1 - Progect ramber S79589
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Thank you
Grazie!

ENAT — European Network for Accessible Tourism
www.accessibletourism.org

- Co-lunded by COSME - Programme for the Compeatitiveness of Entevpmes and SMEx 2014 - 2020
COS TOUR 2015-304-1 - Project numbser 997580



